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	Course Lecturer
	Mahmood Jasim Mohammed 

	e-mail
	Mahmood.jasim@sa-uc.edu.iq

	Subject
	E-Commerce 

	Course Coordinator
	Second stage / 2nd Term 

	Course Objectives
	Providing students with the most important principles and basics of E Commerce

	Course Descriptions
	Providing the student with how to apply E commerce and develop administrative and learning skills.

	Textbooks
	

	References
	Principles E commerce by Mohammed Abood Tahir

	Course Assessment
	Lap
	Quizzes and Attendance
	Project
	Term Exam
	Final Exam

	
	-
	20%
	-
	20%
	60%

	General Notes
	





	Week
	Date
	Number of Hours
	Topics Covered
	Notes

	1
	
	2
	The concept of electronic commerce 
Components of E commerce 
Characteristics of E commerce 
	

	2
	

	
2
	Advantages of E. Commerce 
E. Commerce risks
Obstacles of E. commerce 
	

	3
	
	2
	E. commerce patterns
E. commerce methods
	

	4
	
	
2
	Definition of E. commerce contract
Eligibility of E. commerce
Conditions for the validity of the contractors will for E commerce 
	

	5
	
	2
	How to verify the proportion of a will to its owner
Reaching eligibility to contract   
	

	6
	

	
2
	Formation of an E. commerce contract 
The positive in E contracts
Acceptance of E. contract 
The legal value of advertising on the internet 
	

	7
	

	
2
	The time of concluding the E contract 
The location of the E contract
Differences in laws regarding the time and place of holding the E contract 
	

	8
	
	
2
	The law applicable to the E contract
Original attribution rules
Law of will 
	

	9
	

	2
	Back up rules


	

	10
	

	
2
	The concept of E administrative contract and their characteristics 
Methods for selecting the administration of the contracting party
Resolving administration disputes
	

	11
	
	
2
	Proof of E contract
Accept the document 
Methods of proving obligation 
	

	12
	
	
2
	The concept of E signature
E signature images 
The authenticity of the electronic 
signature and its effects
	

	13
	

	
2
	regression fulfillment
Definition of E loyalty card 
Types of E loyalty card 
	

	14
	
	2
	E consumer protection 
	

	15
	
	
	Final exam 
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